Working in the Industry:
An Option for You? Find Out and Get Prepared

Obijective

Forthose working in academia, there might be limited insights into the working environmentin
industry. We would like to offer a first-hand look at working in a large multinational company.
The objective is for you to understand how industry works and to allow you to decide if this is
an attractive route for you.

@ Description

There are many things that you can influence while looking for a job after your PhD. This semi-
nar gives you an opportunity to get a structured view of the different steps. It will give you
pragmatic examples of some dos and don’ts in the process.

We will take you through the relevant steps of the decision process:
* Know what you want

¢ Know what your strengths are

* Define which skills you can leverage

¢ How to use/ build your network

¢ Understand what your future employer needs
e Tailor your communication to them

e Prepare for the interview

e Tipsforasuccessful startin a company

@ Methodology

The classroom workshop isintended to be a mix of expertinputthrough presentationsin com-
bination with exercises and discussions.
Some pre-work will be sent out prior to the training session

Organizational Information

Language / Format English / On campus
Target group Advanced Doctoral Candidates and Postdocs (R2) from all faculties
Date Friday, 24 April 2026, 9:00 - 16:00

Registration Click here for registration

CAREER TOOL - CAREER PLANNING

Advanced -R1
Postdocs - R2

Trainers

Dr. Antje Reimann-Manai
Procter & Gamble Service
GmbH, Kronberg am Taunus

* R&D Director responsible
for the Global Innovati-
on Strategy and Product
Development for Electrical
Devices

* Extensive R&D experience
inthe areas of develop-
ment and qualification of
products and production
processes, consumer and
market research, digital
productinnovation, buil-
ding successful organi-
zations

Dr. Carolina Klockow
Procter & Gamble Service
GmbH, Kronberg am Taunus

* Senior Scientistin the R&D
department

* Responsible for leading
producttechnology visua-
lization & communication
of product upgrades in the
consumer goods industry

 Part of multifunctional
teams preparing regional
launches of new product
initiatives


https://grade.srv.studiumdigitale.uni-frankfurt.de/drupal-7/node/103424/register



